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What’s the Difference Between Mobile-Friendly,
Responsive, and Hybrid Email Design?

https://www.emailonacid.com/blog/article/email-development/whats-the-difference-between-responsive-mobile-friendly-and/

The world has fully embraced mobile email. More than half of all email opens worldwide are now on

mobile devices, and 40% of consumers say that their mobile phone is their primary device for
checking email.

Developing email for mobile isn’t always straightforward, and all the different mobile email terms can

be confusing. Should our email be mobile-friendly, responsive, or hybrid? Is there a difference? Let’s
break down each term, what they mean and when to use them.



Our Email Template Pros and Cons.

+ Responsive e e
: S @ cAsHREWARDS'

+ Supported across all devices and most of email clients

+ Integrated with Mailchimp and everyone can create/edit a

campaign
+ All in one template
+ Auto Feeds with 1 and 2 columns .
+ Covered Outlook 2007-2013 S———

(® CASHREWARDS"
Shop. Save. Enoy.

Refer a friend, earn $5

- Too many primary colors (Buttons, Texts, Lines...)

— Doesn’t have enough space
— Main banner is too small and less standout on mobile

— Images are not optimised on Mobile
- Font-size and color are not optimised perfectly on mobile

— Clipped by Gmail

Want your 2 & 6 menth waiting periods
on Extras waived? T&Cs apply.

10% Cashback was 6%
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Extras waived? T&Cs
apply.
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Our Email Report

Our emails are opened at least 55.5%(i0OS 32.8%+Android 22.7%) by Mobile devices.

Top Operating Systems
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Almost half of users opened our email with Gmail.

Top Email Clients

Email Client Opens

Gl

a

» Mobile Safari

Gmail image proxy

Apple Mail

Android browser

Chrome

IE

Outlook 2013

Outlook 2010

Clicks

View All



What Is Mobile-Friendly Email?

Mobile-friendly email, also known as mobile-first,
scalable or mobile-aware, is a method of
creating emails that look great on all device
sizes. These emails rely on a single-column
layout, large fonts and large calls to action
(CTAs). This helps ensure the emails are still
readable when they scale to the different screen
sizes.

A
e

Mobile-first email design

Mobile-First Email Pros and Cons

+ Simple to design and code

+ Supported across all devices

— Limited design options; primarily single-column layouts
— Not technically optimised for mobile devices



What Is Responsive Email?

Responsive emails are emails that rely on CSS
media queries that change and modify the email
based on specific rules you set. These emails will
adapt to fit any screen width, which means you
can make changes to font sizes, colors or content
order. Making these adjustments can help create
a better reading experience on mobile. Late 2016
as Gmail moved to support media queries.

Responsive Email Pros and Cons

+ Gives us more control over your email design

+ Supported across many clients, thanks to recent updates in Gmail
— Has a more time-consuming development process

— Not supported on every device



What Is Hybrid Email?

Hybrid email, often called “spongy” email, is a development style that allows us to adjust the email
based on the device’s width. The major difference between hybrid and responsive is that hybrid email
doesn’t rely on media queries or specific breakpoints to change the email layout. Hybrid emails will
work universally across any email client or device. Hybrid emails use a combination of percentage-
based widths, max-widths, and clever workarounds for Outlook clients to ensure this universal
support. If you’re looking to get started with hybrid coding we created a handy hybrid primer, which is
the perfect foundation for building bulletproof hybrid emails.

Hybrid Email Pros and Cons

+ Works on all devices and email clients

+ Allows you more control over your email
+ Doesn’t rely on media queries

— Requires more development knowledge

— Can become tricky with complex layouts



HTML Email Development Standard Guide

Use single column design

Set 600px as the default width

Use email-safe fonts

Avoid image-only emails

Don’t forget to add an unsubscribe lInk

Keep email file size under 100kb

Code for high DPI displays (@2x images)
Include pre-header text

9. Avoid Javascript, Flash, Forms and other Complex CSS/HTML
10. Use cellpadding for spacing

11. Take some extra time with background Images
12. Use inline styles(CSS)

13. Use absolute addresses for images

14. Having enough tests with Litmus
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Email Design Trends for 2019

https://litmus.com/blog/top-email-design-trends

Focusing more on personalization
and dynamic content

Creating interactive email
experiences

Allowing Al and machine learning
systems to determine more email content

Utilizing more live content (live weather
data, countdown clocks, etc.)

Simplifying email designs for both easier
consumption and creation

Using more animation, whether
GIFs or CSS animation

40.7%

32.0%

28.6%

27.8%

27.0%

22.8%




Creating Interactive email experiences

https://litmus.com/blog/interactive-email-opportunities-and-challenges

40.0% Hot spots or hover effects

35.6% Quizzes, polls, etc.

Carousel, image gallery, or tabbed content

52.6%

321% Anchor tags for navigation within email

251% Form or radio button selection

24.4% Accordion

19.5% Offer reveal

17.7% Review and rating submissions

10.0% Add-to-cart functionality

6.7% Search bar entry

2.3% Other

% 10% 20% 30% 40%

0

50%

Hamburger menu

60%

67.2%

70%



Send GIF(APNG) Emails in Marketing Campaigns

https://aritic.com/blog/aritic-pinpoint/animated-qgif-emails/

Marketers are using GIF emails a lot. GIFs have come across as a great way for marketers to tell their
story in a more visually engaging way. Another catch point is personalisation. It immediately connects
with the content, the email is properly personalised with your name, and is totally related to the event
and your previous purchase patterns. If these were not in place, probably only a GIF could not trigger
so much engagement.

Tool to Use

Bannersnack
https://www.bannersnack.com/

$18/mo = we can create unlimited animated GIFs with
good designs.



Pros of Animated GIFs

Loads faster: GIF animations load much more rapidly than other forms
of animations. However, adding too many gif animations can make your
email load slowly, and your subscribers may lose their interest.

Better customer engagement: Customers engagement levels are more
with adding gif animations. For example email template of LOFT which
shows watermelon seeds that come down as rain and reveal the
keyword “Sale” had been efficient in being more visible to the
subscribers and had generated large scale interest.

Amuses the audience: GIF animations entertains the audiences and
keep the customers engages.

Animated GIFs are up to a point in explaining the concept or point.
Using GIF emails can increase click-through rates.

GIF animations support greater transparency when employed in
emails.



Competitors









Populer Fashion Markstploce Travel Elestronios Grovries

Geta $15 30mus (ww

GUIDE
Your Christmas Gifts Sorted
The Best Finds Under $100

“

GIFT GUIDE # GIFT G\

Booking.com

Your favourite Find Huge Savings
restaurants delivered Worldwide
o
+ 215% Cashback +9% Cashback

[ owener  F mew ]
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Rentalcars.com

Find the Best cor hire deals
in over 60,000 locations

+9% Cashback

was
% 12 Days of Christmas:

Now Offor Each Day

+510% Ceshback
Gift Guide and Stocking Stuffers
Now Availoble
+10% Cashback

THE ICONIC
40% off Exclusives

+ 9% Cashback

uncen asscus

Buy Now and Pay Later
ECIAT  withoftepoyay
+

12% Cashback

Earn?2 Velccity Points for

A/%”‘ Every Doller Spent

+12% Cashback

h b b

Gift Guide and Stocking Stuffers
= New Available
Unen asswou +10% Cashback

Buy Now and Pay Later

ECIHAT  withoftepoyss

+ 2% Cashback

Earn 2 Velocity Points for

‘/%"tn-. Gvery Dsllar Spont
+ 12% Cashback

Buy Now and Pay Lator
with ofterpayn?

+ 9% Caoshbock

kg chic

BING LEE

CODE: BINGLEE1O

$10 off ($200 Min Spend)
+ 5 3% Cashback

hhhbh

Froe Dellvery on Orders Over 470
+10% Cashback

Free Shipping on Crders
Over US $20
+ 8% Cashback

iHerb

h b

Reservea Restaurent Table
Oniline for Free

+ $4 Cashback

b

Up to 20% off Base Rate Whon
Europcar  Yougodk for2Days or More

+ 12% Cashback

Up to 40% off
+ 112% Cashback

MANRAGS  Fxiro30% off Subscriptions
—_— + 10% Cashback
CODE. SHOPBACK Shap Now

h

LIMITED TIME OFFER
Share the love and score $15

Refer a friend to ShopBack
(they get $& too)

ravel lactrenics Groceries

Set a 5§15 Bonus

The deals keep rolling in with huge caeshback

across

your favourite brands

Upto 9C% off
+ 55% Cashbock

amazon.cma

New Decls Everyday
+ 515% Cashboack

THE ICONIC

30% off 10005 of Stylos
+10% Cashbaok

PRINCISS POLLY

CODE: MLACKFRIDAY

25% off Sitewide
+10% Cashback

50% off Cosmetics
+ 4% Coshback

® Target

Over 300 Offers Available
+ 26% Cashback

IBERGHEAR

Up to 70% oft
+ 6% Coshback

Up to 50% off
+ 111% Cashback

Up to 85% off
+ 6% Caoshback

[ sroven »ev
M MENULOG)

Your Favourits Restourants Dalivered
+ §5.5% Cashback

b

& 7/P  Upto70%off
4 8% Coaehback

IRERG
rauTo]
@ Up to 50% off

+1 1% Cashback

Up to 85% off
+ 6% Cashback

| sovenaer

mm Yeur Fovourte Restaurants Delivered
+35,5% Gashback

Up to 25% off
+ 1 4.5% Cathback

ADOREBEAUTY

SurfStiter

COUES. FRIDAYFEVER

30% off Sale & Outlet
+112% Cashback

Up to 90% off + Extra LS $100ff
IEXpress (s $100 Min spendr

CODES: + 5% Cashback

*Limited redsmvptiont anly

15% off App Store & I Tunes Gift Cords
+132.75% Coshbock

Up to 60% off Theusands of Styles

+28% Cashback

Up to 43% off Selected HP Products
+514% Cashback

Extra 30% off Subscriptions
+10% Cashback
*Now MANRAGS Customers

MANRAGS

CODES: SHOPBACK

Share the love and score $

Rofer a friend to ShopBack
(thoy got $5 too)l

Other Popular Merchants
Bookingcom 2%, GROUPON .o

o s 0 Yo APV BOCR



Suggestions

Mobile First (Content Width 480px)

Gmail optimisation (Don’t be clipped)

Use purple for the primary color instead of orange (Keep Clean)
Don’t be afraid of scrolling down

Make the hero banner to be more stand out.

Increase font-size

Align with the standard email development guidelines

Simplify header and footer

Keep more clean, having more spaces

O Use animated gif or png to get more attractions





